
.. FORMAT CO 

COURSE OUTLINE 

TH220 Marketing 
Course Title Dept. & Course No. 

I. COURSE DESCRIPTION

Basic marketing concepts will be covered included market segments, demographics and

promotion. The various instruments of marketing will be presented. The specific challenges

of marketing to the world, nation and community will be discussed with regard to the tourism

and hospitality industry.

II. SEMESTER CREDITS: 3 

Ill. CONTACT HOURS PER WEEK: 3 

LEC 

0 

LAB 

3 

TOTAL 

IV. PREREQUISTIES: CS 100

V. STUDENT LEARNING OUTCOMES: VI. COURSE CONTENT:

At the end of the semester, the student should be able, with at least 65% accuracy to: 

1. A. 

Define and recognize applicability of Marketing concepts 

"Marketing". 1. 

Customer Satisfaction 

2. 

Customer Value 
3. 

Products & Services 

4. 

Needs/Wants 

5. 

Demands 

6. 

Markets/Transactions 

7. 

Relationships 

2. B. 

Explain the principles and theories Principles/Theories 

of marking with the discussion on 1. 

the marketing plan. Production/Service Concept 

2. 

Product Concept 










